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PROFESSIONAL SUMMARY 
Currently serving as an E-Commerce Manager cum Project Manager with extensive involvement in business analysis, managing accounts, 

handling and analysing data in an e-commerce industry with extensive experience in the banking industry dealing with transaction 

processing, AMLA policy and remittance. Equipped with critical thinking and analytical skills that move beyond adherence to traditional 

tools and methodologies. I am an innovative thinker who generates alternative solutions for consideration to the client and provides 

comprehensive risk/benefit analysis for those alternatives with a proven track record in profit growth for the client and the company. 

Experienced in building positive working relationships with clients and investors. A dedicated professional with the drive and skillset to 

excel in a fast-paced career in E-Commerce, Business Development, Project Management, Account Management, Banking, Finance and 

Marketing. 

AREAS OF EXPERTISE 
• Corporate Management 

• Commercial Negotiation 

• Data Analysis (Power BI, Tableau, Data Studio) 

• Remittance (RENTAS) 

PROFESSIONAL EXPERIENCE 

May 2023 – Present E-Commerce Manager cum Project Manager  

Wolves Digital Sdn. Bhd. 

 

a) E-Commerce Manager Role:  

• Lead and manage all aspects of the company's e-commerce operations to achieve sales targets and revenue 

growth. 

• Develop and implement comprehensive e-commerce strategies aligned with overall business objectives. 

• Oversee website development, design, user experience (UX), and Conversion Rate Optimization (CRO) 

to ensure a user-friendly and conversion-optimized online store. 

• Manage product data, pricing, promotions, and inventory control to maintain accurate product listings. 

• Analyze website traffic and customer behaviors to identify trends and implement data-driven 

improvements. 

• Develop and oversee digital marketing campaigns to drive traffic, brand awareness, and online sales. 

• Manage and collaborate with a team of e-commerce specialists, including content creators, web 

developers, and customer service representatives. 

• Monitor key performance indicators (KPIs) and generate reports to track progress and measure the success 

of e-commerce initiatives. 

• Stay current with the latest e-commerce trends, technologies, and best practices. 

 

b) Project Manager Role:  

• Developing comprehensive project roadmaps that outline the essential brand launch and sales strategy, 

tasks, milestones, timelines, and ensuring high-quality deliverables and effective stakeholder 

communication. 

• Managing project budgets effectively, optimizing resources to achieve objectives while maintaining fiscal 

responsibility and ROI. 

• Led website design and development, ensuring alignment with brand identity and optimal user experience 

by working closely with technical teams and developers to address technical requirements, resolve issues 

promptly, and ensure seamless integration of digital solutions for the brand.  

• Managed digital strategy execution, including SEO/PPC and marketing plans, to increase online visibility 

and drive conversions while continuously monitoring market trends and adjusting strategies to mitigate 

competitive risks. 

• Implementing risk management strategies to anticipate and address potential obstacles throughout the 

project lifecycle. 
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May 2023 – Feb 2024  Senior Account Manager (FMCG) 

PG Mall Sdn Bhd 

• Establish strong relationships with sellers to understand more about their business and their key success 

factors. 

• Track seller performance and propose execution ideas to help increase seller’s sales by using Microsoft 

Excel (Pivot, VLOOKUP, & Data Query). Data Presentation with Power BI. 

• Negotiating deals with sellers and working with marketing to develop matching initiatives to boost 

revenues. 

• Nominate sellers to join the platform’s campaign to drive business. 

• Educating sellers on features, promotional campaigns and market insights. 

• Able to coordinate with a cross-functional team to identify issues and follow up on solutions. 

• Good time management to deliver multiple projects at the same time. 

• Have high accountability and responsibility to follow through with each task as well as high ownership 

of each account. 

April 2022 – 

February 2023 

Account Manager 

Foodpanda Malaysia (Delivery Hero Sdn Bhd) 

 

• Manage and expand relationships with existing restaurants and proactively identify further new business 

opportunities with vendors. 

• Consult with vendors on the business and revenue development of Foodpanda's marketing services. 

• Monitor each account’s performance metrics and ensure compliance with Foodpanda’s operational 

standards by using Data Analysis (Tableau, Data Studio). 

• Problem solver for daily issues raised by vendors. Attend queries by them promptly. 

• Be both data-sensitive and sales-minded. Scaling up all metrics relatable (GFV (Gross Food Value), 

GMV (Gross Merchandise Volume, Conversion Rate, Order rate and performances). 

• Maintain and grow the revenue of each account. Each account grows at 5-10% in monthly revenue. 

• Applies communication and negotiation skills to expand and upsell services to vendors. 

June 2020 – February 

2022 

Finance Officer (Senior Executive) Public 

Bank Berhad 

 

• Manage banking operation in the branch that includes cheque confirmation, transaction verification, 

remittance transactions, overseas transactions, and ATM Machine maintenance. 

• Coordinate the currency exchange process with remittance processing expertise such as Inward TT, 

IPLA, FEA Rules, Swift Message, and 3270 Screen to ensure no payment defaults are received during 

the conversion process. 

• Handle the processing of the telegraphic transfer, RENTAS, bank draft, and IBG from abroad and within 

Malaysia. 

• Supports all other matters relating to audit, regulatory (FEA/ AML screening, etc), banks, and 

departmental policies and procedures. 

• To abide by the requirements of the Anti-Money Laundering Act 2001, be vigilant on any unusual 

transaction. 

August 2019 – 

February 2020 

Intern, Data Management Governance Great 

Eastern Life Assurance 

 

• Assist in ensuring data quality by checking criteria based on PDPA, Ops Policy, and Data Governance 

• Policy. Making sure every department is maintaining 80% of SOP practices every month. 

• Involve in discussions to improvise the Standard of Procedure (SOP) of the Data Quality Assessment 

Process. 

KEY ACHIEVEMENTS 

Year 2024 Wolves Digital Sdn Bhd  

• Project Manager for the Launch of Min Modern Living Brand:  

Appointed as the Project Manager and successfully led the launch of the "Min: Modern Living” home 

appliance brand, a home appliances brand that focused on affordability, eco-friendly and innovative. 

Responsible in overseeing website development (https://min.my/) and online platform setup for the 

brand on Shopee and monitoring the sales and profit progress of the brand. Executed impactful 

marketing strategies during the launch phase, resulting in strong sales performance and customer 

engagement. Analyzed post-launch metrics to optimize strategies and achieve continuous 

improvement. 

Year 2023 PG Mall Sdn Bhd 

• Julie’s Gold Bar Top Spender Campaign:  

Managed to secure a big deal with one of the biggest local biscuit companies, Julie's, to join the Gold 

Bar Top Spender Campaign, which resulted in more than 700% ROI in a 15-day campaign. 

• Achieved New Clients Acquisition Milestone for Company Growth:  

Acquire new clients for PG Mall ranging from local entrepreneurs such as Tapaulah, Medic Pets, Al-

Bathal Food and Miwa Oil during Karnival Barangan Malaysia (KBM), Putrajaya. 



Year 2022 Foodpanda Malaysia (Delivery Hero Sdn Bhd) 

• Achieved Significant Increase in GMV for Clients through Strategic Digital  

Improve Gross Merchandise Value (GMV) for one vendor (Ayam Geprek King, Sungai Buloh) from 

RM14,000.00/month to RM60,000.00/month, consistently for 6 months consecutively. This success 

was due to digital marketing strategy and optimization of digital advertising solutions and online 

marketing services.  

 

EDUCATION BACKGROUND 

Year 2016 – Year 2020 University of Malaya 

Bachelor of Economics (Hons.) CGPA: 

3.37 

  

Year 2012 – Year 2015 Universiti Teknologi MARA (UiTM) Diploma in 

Building 

CGPA: 3.53 

  

COURSES AND TRAININGS 
• Power BI Workshop organized by Think Wise Consulting  Participant 

• Anti-Money Laundering/ Counter Financing of Terrorism – Key Concepts and 

Requirement (FAA) Certified) organized by Public Bank Berhad 

Participant 

• Training on Personal Data Protection Code and Practise organized by Public Bank 

Berhad 

Participant 

• Training on Information Security Awareness organized by Public Bank Berhad  Participant 

• Trading simulation and stock events for the Bursa Young Investor Club University of 

• Malaya. 

Organizer 

• Represent University of Malaya in ENACTUS National Cup 2018.  Presenter 

LANGUAGES Malay Native speaker English Highly proficient 

REFERENCES 
References is available upon request 

  

 


