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SUMMARY  
Talented Advertising Account 
Manager capable of working with 
wide range of businesses to increase 
metrics and profits by developing and 
implementing targeted advertising. 
Practiced negotiator, decisive leader 
and strategic planner with adaptable 
approach. 

  

SKILLS  
• B2B Sa les  
• Lea d Genera tion 
• Key Account Genera tion 
• Sa les  Pipe line  Ma na gement 
• Territory Ma na gement 
• Sa les  Foreca s ting 
• Stra tegies  a nd Goa ls  
• Employee  Mentoring 
• Using Sys tems  (Microsoft Office , 

SQL mining, Google  Bus iness , IBM 
SAP, Sa les force , Da ta  Studio, 
Google  Ana lytics )   

  

REFERENCES  
Da rryl Chin, Hea d of Trade  Pla nning, 
Deployment and Opera tions , British 
America n Toba cco Ma la ys ia  
Afeez Arthur, Area  Sa les  Mana ger, 
British America n Toba cco Ma la ys ia  
Cindy Chin, Tea m Lea d, foodpa nda  
Ma la ys ia  @ Delive ry Hero (M) Sdn 
Bhd   
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EXPERIENCE  
0 4 /20 22  - 12 /20 23  
Senior Account Manager  
foodpanda Malaysia  |  Kua la  Lumpur, Ma lays ia   
Role and Responsibility  

• Monitoring a nd ma na ging pe rforma nce  of vendors  a nd compa nies  in  P&L, 
Revenue , a nd EBIT 

• Deve lop s implified a nd comple te  da shboa rd to be  sha red with Director of 
Commercia l tea m a nd Opera tions  in  reducing the  offline  ra te , comba t 
ina ctive  a ccounts  a nd to upse ll new tra de  progra ms to exis ting vendors  a nd 
consumers    

• Colla bora tion with inte r depa rtment (Ma rke ting, Opera tions  a nd Lega l) in  
mee ting the  complia nce  to provide  tra de  progra ms, ma rke ting pla tform a nd 
opera tiona l execution 

• Unders ta nding the  competitor inte l from commercia l a nd opera tion team, 
CRM a nd collabora tion with Ma rke t Resea rch Compa ny (IPSOS) 

• Executing pilot te s t for new ma rke ting spectrum (Centra lized Kitchen) for 
vendors  in  Kua la  Lumpur, Pena ng and Johor Ba hru  

• Coa ching a dmins  (Account Ma nagement Executives) on both opera tiona l, 
sa les , da ta  a na lys is  a nd coming out with s tra tegies  

• Convers ion of exclus ivity  (only us ing foodpa nda  pla tform) to increa se  
ma rke t sha re  of the  company 
 

Achievements  

• Growth of gross  food va lue  of RM20 0 k to RM1.2mil in  6  months  (centra lized 
Kitchen)  

• Recovery of offline  ra te  from 18 % to 6 .8 %in the  pe riod of three  months , a nd 
reduction to 4 .2% in a  yea r for Key Accounts  a nd SME’s  vendors  

• Convers ion of exclus ive  vendors  from 5% to 25% in the  pe riod of 2  months  
• Overa ll KPI of 9 7% for the  yea r of 20 23 (Contribution of RM0 .2  billion per 

a nnum) 
• Winner of ASEAN for the  top a dvertisement sprint ROI (Ma rch 20 23 to Apr 

20 23) 

  
 
 
 
 



   
           0 1/20 17 - 0 3/20 22   

State Sales Executive  (Account Manager)  
British American Tobacco  | Kuala Lumpur, Malaysia   
Role and Responsibility  

• Ma na ging sa lesmen & opera tion ma na gers  of Dis tributors , to work on 
morning brie fing a nd debrie f on weekly bas is  

• Monitoring on the  in-a nd-out of fresh s tocks  & ma na ging the  reduction of 
ma rke t re turns  items  through commercia l s tra tegy 

• To monitor two ma in cha nnels , re ta il a nd key a ccounts  portfolio 
• Providing direction to the  sa lesma n in  a chieving ta rge ts  
• To perform a udit in  the  ma rke t to mee t qua lity  s ta nda rd ma rke t 
• Focus  on ins ights  da ta  (competitor inte l, ba ckwa rds  counting, YoY a nd MoM 

compa rison) in  coming out with s tra tegy to win ta rge t for Key Account and 
re ta il segmenta tion 

• A product of Globa l Aca demy Progra m for one  yea r to monitor ma in Key 
Account (Project drive r for MyNews, Fa mily Ma rt a nd 7-Eleven) 

• Involved in  dema rca tion planning in  order to colla bora te  with the  route  to 
ma rke t tea m in E-B2B 

• Colla bora te  with Route  to Ma rke t tea m in executing the  new wa y of 
dis tribution 

• Colla bora ted with the  Ma rke ting Opera tion tea m in developing the  pilot te s t 
dis tribution for Se la ngor a nd Pena ng (Hea ting toba cco and va pe) 

Achievements  

• 9 0 % scoring for Ma rke t vis it a ss igned by Ma rke ting Director Erik Stoe l a nd 
Na tiona l Sa les  Ma na ger, Jimmy Ding 

• Hitting sa les  ta rge t of 10 5% for 4  yea rs  cons is tently  with revenue  of RM2.1 
million pe r a nnum 

• Won 1s t price , Na tiona l Leve l for bes t BATM sa les , ma jor in  Premium 
segmenta tion (Dunhill) a nd Va lue  for Money (Rothma ns) segmenta tion in  
20 18  

• Won vis ibility  a nd contra ct for 3  yea rs  with 10  newly cha ined outle ts  with 
incrementa l ROI of RM720 k in  H120 20  vs  H120 29  (FC Mini Ma rke t) 

• Provide  "Se ll in  & Se ll out Progra m in Q2 20 21" with success  volume of 
128 % a nd outle t sprea d of 75% 

• Success fully  de live red 1.8  million s ticks  to Fa mily Ma rt with outle t spread of 
9 0 % during closure  of MCO 1.0  

• 9 0 % success  ra te  for the  firs t month for Se la ngor te rritory in  te rms  of 
digita l penetra tion 

• 9 8 % success  ra te  for va pe  pene tra tion in  SMEs a nd ta rge td KAM 

  
0 1/20 15  - 12 /20 16   
Account Manager  
TNT Express Worldwide (M) Sdn Bhd  |  Se la ngor, Ma la ys ia   
Role and Responsibility  

• Product of Mana gement Tra inee , a ttended rota tiona l depa rtments  for a  
yea r, a nd gra dua ted a s  a n Account Ma na ger 

• Respons ible  to provide  direction to my indoor sa les  executives  to se t 
qua lity  appointment 

• Respons ible  to find new sa les  (hunte r) a nd to ma inta in good re la tionship 
with exis ting cus tomers  

• Vis ited 6  mee tings  a  day; 2  exis ting cus tomers  a nd four new cus tomers  
• Perform 15  cold ca lling a  da y 
• To run sa les  da taba se , to find inte l a nd opportunity  in  upse lling products  



Achievements  

• Growth of 139 % incrementa l revenue  of RM1.2  million YTD 20 16  vs  20 15  
YTD 

• Won top 5  bes t Account Mana ger in  20 16  in lea ding ins ights  a nd pipe lines  
to indoor sa les  executive  

• Won Specia l Se rvices  Cha llenge  in  20 16 ; (in  de live ring ma jor shipment for 
government ma rke t; Minis try of Tourism Ma la ys ia ) 

• Won "TNT Europe  Shipment Ca mpa ign" with revenue  of RM10 5  for export 
document se rvices  

  

  

EDUCATION  
20 14   
Northern University of Malaysia |  Keda h 
Ba che lor (Firs t Cla ss  with Honors ): Ba che lor in  Hospita lity Ma na gement  

  

LANGUAGES  
English :  C1 

 
Adva nced 

 
Malay :  C1 

 
Adva nced 

Indonesian :  B1 
 

Inte rmedia te  
  

. 


