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LYE CHOW CHONG
CAREER SUMMARY
[bookmark: _Hlk133489508]Over decade of Sales and Marketing Manager experience in pharmaceutical industry. Spanning across therapeutic areas, including Oncology, Hematology, Immunotherapy, Women’s Health, Generics, Trade Management. Shape and accelerate country’s specific strategies and tactical plans, which drives higher revenue growth and P&L oversight. Leading strategically innovative price competitive, end-to-end business development strategies, proposal development and bid defense. With proven success in new market identification and winning strategic planning for new pipeline in SEA region. Experienced building relationships with Key Opinion Leaders in various therapeutic areas. Driving Digital engagement with HCPs and education of patients.
CORE COMPETENCIES

· Tactical Marketing Planning
· Business Development
· Organization Development

PHONE:
+6012 2355444
EMAIL:
lyechowchong@gmail.com
ADDRESS:
USJ 22 Subang Jaya, 47630 Selangor MALAYSIA
UNIVERSITY OF WALES TRINITY SAINT DAVID, UK
MBA
Completed 2020

CAMPBELL UNIVERSITY, USA
Bachelor of Science-Biology & Chemistry
1999


· Strategic Alliance
· P&L Management
· Digital Marketing

· Budget & Sales Forecasting
· Regional BD
· Project Management 

    
EMPLOYMENT HISTORY
RXILIENT HEALTH MALAYSIA                                 		OCT 23- PRESENT
Marketing Manager 
Empowering product launch team in strategic plans and tactics. Shaping and striving Brand Strategy, Strategic/Operational Planning and Execution for succeeding market penetration. Program designing to maximize field selling strategy and positioning. Leading and facilitating team for expert medical marketing activities in launching and branding. Working with agencies and cross functional partners. Drive digital engagement with HCPs and education of patients.
Key Achievements:
· Commercials launched Embolog S: a DSM in TACE treatment for HCC and Liver cancer.
· Commercial launched EYEOP 1: First noninvasive HIFU procedure treatment for Glaucoma.
· Business development for launch of TORIPALIMAD: First targeted therapy indicates for Nasopharyngeal Cancer.



WELLESTA HEALTHCARE MALAYSIA                                 OCT 21- SEPT2023
Marketing Manager 
Empowering product launch team in strategic plans and tactics. Shaping and striving Brand Strategy, Strategic/Operational Planning and Execution for succeeding market penetration. Program designing to maximize field selling strategy and positioning. Leading and facilitating team for expert medical marketing activities in launching and branding. Working with agencies and cross functional partners. Drive digital engagement with HCPs and education of patients,
Key Achievements:
· Successfully launched World-First primary hemostatic agent- SeraSeal in Malaysia, with 5 years sales revenue value of USD 3mil. 
· Created multi-million 5 years business plan for pharmaceutical unit.
· Success proven with new products launched in Malaysia and regional market (Singapore, Malaysia & Philippines).
· Designed Portfolio & penetration strategies and sales engagement program for various business segments.

· DIGITAL: Drive digital engagement with HCPs and education of patients. Ensure SEM and SEO are well optimized and drive digital campaign to targeted topic and therapeutic HCPs. Social Media reach via Facebook business, IG for consumer. Drive Digital Disease Awareness Campaign.
	SOFT SKILLS
Analytics
Leadership
Communication
Dependable
Business planning
Product Training
Team Player



COMPUTER SKILLS
MS Excel
MS Power Point
MS Words


LANGUAGE
English
Bahasa Malaysia
Mandarin



WILLING TO TRAVEL
Yes


























REFEREES:

Name: TK Choo
Title: General Manager
Company: DCH Auriga
Contact:012 4886826

Name: Foo Ken Nee
Title: CEO
Company Name: Pecha Leather Group
Contact No:012 2122811



	
	ASPEN PHARMACEUTICAL MALAYSIA                 OCT  2019-OCT2021
HEAD OF COMMERCIAL PLANNING

Drove internal sales and distributor performance and management. Identified new markets and emerging trends for new products and services. Developed strategic partnerships, business tactical plans, and goals. Expanded new business for both Organic and Inorganic opportunities. Responsible for global brand and In-license brand launching in SEA region. Accelerated strategic alliance, distributor management and commercial solution management.


Key Achievements:

· Successfully launched “Fraxiparine” in Malaysia to enhance local team anti-thrombotic business portfolio. (Project 5 years value: USD 4mil)
· Launched “Coloxyl with Senna” tablet, increased business expansion for top line and bottom line in Malaysia. (Project 5 years value: USD 2mil)
· Launched first anti-laxative in Malaysia, Pediatric usage indicated for Infant (0-3 yrs old). Contributed business growth for company prescription portfolio. (Project value: MYR 1mil)
· Accomplished Strategic Alliance project:  Outsourcing OAB brand business –“ENABLEX”. Increased brand profit margin growth at 15% from outsourcing.
· DIGITAL: Drive digital engagement with HCPs and education of patients. Ensure SEM and SEO are well optimized and drive digital campaign to targeted topic and therapeutic HCPs. Social Media reach via Facebook business, IG, WhatApp business, emailer for consumer. Drive Digital Disease Awareness Campaign.


ZUELLIG PHARMA                                                                  July 2018 - Dec2018
Business Manager (Contracture project)
Brand strategy and execution to deliver brand sales and margin. Coached Sales Force to improve sales performance. Accountable for Brand P&L (Financial Plan, Focus/Update, Long Range Plan). Collaborated with Area and Global functions to integrate global strategy to align with global visions.
Key Achievements:

· Successfully set up & implemented pharmaceutical’s sample policy according to Malaysia pharmaceutical pharma code of conduct.
· Onglyza’s Patient Program (Improve patient’s compliance and brand loyalty, prescription growth +20%)
· MeronemTM ‘s record YTD profit growth +8% via new strategic tender bidding process and value proposition strategies.
· Innovative wound healing documentation apps strategies, enable wound care team & HCPs to track patients healing progress. Accelerated sales growth +60%
· Brand knowledge Leadership ranking game apps, Product knowledge score improved from average score 55% to 92%




PFIZER                                                                                      AUG 2012 – MAY 2018 

Country Portfolio Lead – Oncology (2016-2018)
Country Brand Lead - Women’s Health (2014-2016)
Country Portfolio Manager- Generic & Diversify (2012-2013)

Brand Owner for:
· Pfizer Essential Health (PEH) Oncology Portfolio for Pfizer Brand.
· Pfizer Essential Health (PEH) Oncology portfolio for Hospira Brand. 

Defined and drove country specific strategies for Pfizer Oncology Portfolio.
Generated revenue growth, lifecycle management, forecasting of revenue and OpEx for Oncology portfolio, and ensuring the realization of profitability targets in country. People management responsibility - recruit, lead, train, active coaching, performance manage for direct report.


[bookmark: _Hlk515397896]Key Achievement: 

Drove double digit growth at +15%, from RM 45 mil (2016) to RM 52 mil (2017)

Key Innovation 2018: 

“Preceptorship” collaboration between National Cancer center Singapore with Pfizer to provide training via attachment for CDR pharmacist & for future Consultant oncologist.
Key Innovation 2015:

Launched Pfizer First “Portfolio selling” in Pfizer Malaysia. Rebranded and regrouped entire women’s portfolio. Increased from 45% growth YTD  105% YTD. 
Increased 210 new HCPs account for women’s health portfolio. Enhanced sales team performance by introducing additional range of product with less effort.

Launched “Pfizer First On-line CPD workshop experience” by Pfizer. Generated new workshop experience for HCPs HCPs own smart device. Increased CME reach to HCPs that are far outskirt. Results: grow from 45% YTD  105% YTD women’s health portfolio sales revenue. 

Key Innovation 2013:

“Multichannel marketing + Mix and match promo” via mailers/email/tele-sales promotion. Result: Increase 300 new account reach in retail sector and 105% sales for Pfizer retail sector!

Key Innovation 2012:

“Hands on experience”, launched portfolio sample kit. To allow HCPs have visual on actual product’s image and feel of quality of Pfizer Park Davis generics. Achievements: Building HCPs experience and confidence. Break through 1 million sales on year 1 launch of Park Davis generics portfolio. 4% market share gain from Augmentin share.




Mettler-Toledo                                                             JUNE 2007- JULY2012
MARCOM Manager
· Responsible   for   CRM, MCM   activities to   growth medical and   scientific equipment business. 
· Business Leads generation units
· Digital Marketing, Multichannel marketing and Lead Generation.

Key Achievements:

· Set up CRM and leads tracking system in Mettler Toledo Malaysia 2007.
· Increase 50% business leads generation in 2008-2009
· Increase 15% business revenue growth in 2009-2010



Orient-Europharma Malaysia                                   JAN2003-MAY2007
PRODUCT & SALES MANAGER- ONCOLOGY UNIT
Responsible to growth revenue and market share of company oncology’s product range. Responsible for providing the sales team with the necessary technical expertise to enable them to sell the product.

Key Achievements:

· Growth +25% annual business revenue from 2003-2005
· Launch 1st Oral Chemotherapy- Oral Navelbine (Oral Vinorelbine)

Rhône-Poulenc                                                                      Feb2000-DEC2002
PRODUCT SPECIALIST   
Responsibility for developing the maximum profitable sales of the company’s products in the assigned territory through full coverage of all contacts and by becoming a value- added partner to the health care professionals. These include pharmacies, wholesalers, hospitals, specialists and General Practitioners.

Key Achievements:

-Achieve yearly sales objective and achieve yearly CME activities KPI & individual area target.
- Pilot launch sales member for first oncology business.
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