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C A T H E R I N E    L E O N G    Y O K E    C H I N G 

26, Jalan TR 8/3, Tropicana Golf & Country Resort, 47410 Petaling Jaya  

+60122000733 . catherine.leong.my@gmail.com 

 

CAREER SUMMARY 

Versatile and results-oriented communications leader with over 25 years work experience.  
 
Progressive leadership roles in corporate communications, corporate responsibility, marketing communications, 
issues and crisis, internal communications, branding and publications in the healthcare, financial, consumer 
healthcare, telecommunications and technology space.  
 
Reliable with a proven track record of developing and implementing successful communications programmes 
that yield positive results. Successfully supervised and motivated direct reports. Passion for personal growth 
and continuous learning. 

 

PROFESSIONAL EXPERIENCE 

IHH Healthcare Malaysia                9 October 2023 - Present 

Communications, Stakeholder Engagement, Publications 

IHH Healthcare Malaysia (IHH MY) is one of the largest private healthcare providers in Malaysia. Our 
healthcare network comprises 11 Pantai Hospitals, four Gleneagles Hospitals and Prince Court Medical Centre, 
and is complemented by ancillary services including Pantai Integrated Rehab and a chain of primary care 
clinics under Twin Towers Medical Centre. In my current role, I report to the Chief Executive Officer of IHH 
Healthcare Malaysia, and my role includes the following: 
 

• Advised on strategic communications: Designed communication strategies that align with 
organisational goals and enhance brand reputation. Provide communications advisory as required. 

• Generated high level speeches for IHH MY Senior Management: To ensure messages are 
conveyed clearly and effectively. Since joining, generated seven CEO speeches, four CEO 
Announcements, and four senior management speeches (for COO, Chief Commercial Officer, Head 
of HR). Also generated CEO materials for global townhall. 

• Managed Media Relations and Releases: Managing media relations and crafting press releases 
that generate positive coverage and public engagement. Organised four key events for media 
coverage, including one with Minister of Health. 

• Created Editorial Content for publications and video: Produced four employee newsletters, 
generated 14 LinkedIn posts, produced three festive videos with CEO messages and one hospital 
CEO video. Initiated corporate website proposal. Ensured editorial content, from thought leadership 
pieces to engaging social media posts, are aligned to overall brand messaging. 

• Prepared Management for Crisis Communications: Organised Crisis Spokespersons’ training for 
senior management, mitigating communication challenges during crisis situations to maintain a 
positive image for the organisation. 

• Manage Corporate Social Responsiblity programmes: Manage the Life Renewed programme for 
the organisation, to dispense free medical treatments to the underprivileged communities in 
Malaysia. Reviewed 20 applications.  

 

Sabbatical              1 July 2021 – 8 Oct 2023 

Freelance writer and editor        1 July 2021 - Present 

Regular contributor for culture and arts portal Eksentrika.com on topics related to art and culture. Examples 
of articles written were on Nyonya culture and cuisine, Mak Yong, Wayang Kulit and the coverage of 
diverse exhibitions in Kuala Lumpur such as “Six Ways of Seeing” and “Splendour of Malay World 
Textiles.” Writing samples available on https://www.linkedin.com/in/catherine-leong-a634852/ 
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Founder, Kate’s Kitchen        1 July 2021 - Present 
 
Furthered my interest in baking by setting up an online baking business, Kate’s Kitchen, in July 2021. Pursued 
a Certificate in Baking from the Malaysian Institute of Baking from December 2021 to February 2022, and 
a Certificate in Cake Decoration from March to April 2022.  
 

Bank Negara Malaysia (Central Bank of Malaysia)      1 April 2016 – 30 June 2021  

Deputy Director, Strategic Communications 

Bank Negara Malaysia (the Central Bank of Malaysia) is a statutory body which promotes monetary and 
financial stability towards providing a conducive environment for the sustainable growth of the Malaysian 
economy. My role was to produce high quality reports for the Bank’s key stakeholders, widen communications 
outreach for the Bank through high quality language services (editing and translation), implement key 
communications activities such as for the Bank’s climate change initiatives and promote Bahasa Kebangsaan 
usage in the Bank and financial industry. I also provided corporate communications support to internal clients. 
I supervised a team of twelve in managing these deliverables. 
 

• Produced high quality publications and reports to key stakeholders on a timely basis. Led the 
team to successfully publish the Bank’s flagship publications (The Annual Report, Economic and 
Monetary Review, Financial Stability Review) on time, to meet the statutory requirements of the 
Central Banking Act 2009, despite the many challenges posed by the COVID-19 pandemic and the 
MCO lockdowns. The reports are available on www.bnm.gov.my/publications. Received positive 
feedback that we had been agile in managing challenges. The new look and feel of the Annual 
Report 2020 received favourable response from stakeholders.  All reports were produced in both 
English and Bahasa Malaysia to position the Bank as the authority for monetary stability and financial 
stability.   
 

• Managed the team to further successfully produce, translate and deliver four quarterly economic 
bulletins yearly. Completed a coffee table book on Bank Negara Malaysia entitled Lasting Legacies, 
1959 – 2019 and a book on our first Malaysian Governor, Tun Ismail Ali. 
 

• Produced high quality translation and editing services to ensure greater reach of the Bank’s 
communications materials to the Government, public and other key stakeholders. Led the team 
to translate and edit approximately 200 communications materials (as at Dec 2020) from English to 
Bahasa Malaysia, to support urgent requests during COVID-19. This amount was three times more 
compared to 2019. I also led the team to provide 24/7 support during the pandemic, as the public 
urgently required materials in Bahasa Malaysia for their understanding of Bank Negara Malaysia 
and financial institutions’ relief efforts during the pandemic. 
 

• Heightened public awareness on the Bank’s climate change initiatives. As the leader of the 
Communications Workstream, I managed the team to create awareness of the Bank’s climate change 
initiatives externally and internally. Internally, I led the team that drafted the communications plan 
for the Bank. Externally, I led the team to design the Joint Committee for Climate Change (JC3) logo 
for branding. The logo was selected by co-chairs of Bank Negara Malaysia and the Securities 
Commission. We also profiled the Bank’s spokespersons internally and externally on climate related 
initiatives, to create awareness of the Bank’s commitment to climate change and our key initiatives. 
We received wide and positive media coverage as a result of these external initiatives.  
 

• Oversaw work for Sekretariat Gerakan Bahasa Kebangsaan for the Bank and financial industry to 
develop, plan and implement initiatives to promote the wider usage of Bahasa Malaysia in the 
Bank and the financial industry in collaboration with Dewan Bahasa dan Pustaka (DBP). I led the team 
to initiate the Daftar Istilah Industri Perkhidmatan Kewangan Edisi Kedua project to standardise 
Bahasa Malaysia terms in the financial industry, and to update the previous version which was 
produced more than 18 years ago.   
 

• Supervised the team to execute Projek Penarafan Bintang Bahasa Kebangsaan Sektor Kewangan 
Fasa 3: Institusi Kewangan Pembangunan to review Bahasa Malaysia usage in four selected 
Development Financial Institutions (DFIs), especially in terms of public engagement. All four DFIs were 
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found to have a good level of BM usage (tahap penggunaan: 4 and above - Baik dan Sangat Baik) 
within their institutions. 
 

• Other work for Sekretariat Gerakan Bahasa Kebangsaan included Pertandingan Pidato Antara Institusi 
Kewangan Piala Gabenor, Bengkel Pidato, accredited Bahasa Malaysia training programmes and 
language-based events in the Bank.  
 

• Provided end to end corporate communications support for internal departments within the bank 
including media communications, translation, editing, graphic design work. 

 

GlaxoSmithKline Consumer Healthcare, Malaysia       April 2014 – 20 March 2016  

Head of Communications, Malaysia 

 
Malaysia is one of the best performing markets in Southeast Asia for GlaxoSmithKline Consumer Healthcare 
with the full GSK Portfolio across Wellness, Oral Health, Nutrition and Skin Health. As a member of the 
Leadership Team, I was responsible for driving internal and external communications, including managing 
consumer communications, business continuity  and crisis management programmes and corporate social 
responsibility programmes. 
 

• Partnered with global communications to implement active employee engagement via employee 
townhalls, breakfasts with CEO, internal newsletter, company conference to ensure company values, 
messages of Senior Management were clearly reinforced.  
 

• Built and strengthened media and stakeholder network for Company's voice and image. Obtained 
RM5.5 million in positive media coverage for the company from April to December 2014. In 1H 2015, 
our earned media for product campaigns garnered approximately RM4 million in positive media 
coverage and 110.3 million impressions across online, TV, print and blogs. Priority was put on key 
messaging in Tier-1 media. Also trained company spokespersons for media in Malaysia, including the 
Marketing, Sales and Finance Directors.  
 

• Media monitoring and external environmental reports to keep management updated on current 
trends and issues among peers, competitors and the industry. 
 

• Ensured Consumer Relations hub ran smoothly with support of the Malaysia team to ensure cases 
closed. Trained key staff and put in place Standard Operating Procedures (SOPs) working with hub. 
 

• Developed Business Continuity and Crisis Management plans and SOP and trained staff. Managed 
issues effectively at country level in line with global policies. 
 

• Managed Humanitarian programmes in line with Group policy e.g. Orange United week where we 
raised funds for the global Save 1 million children campaign, and Orange Day where we encourage 
staff to volunteer for a day at a charity home. 
 

Maxis Berhad, Malaysia           Dec 2002 - Oct 2013 
 
Maxis Berhad is one of the leading telco in Malaysia. My role in the Corporate Affairs team over a period 
of 11 years provided me with the oppportunity for career movement which helped build my expertise in the 
area of 360-degree communications. 
 
Head of Corporate Responsibility, Corporate Affairs      Feb 2012 – Oct 2013 
 
Planned and implemented CR programmes which were aligned to business focus areas. These programmes 
included: 
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• Flagship community programmes such as the Maxis Cyberkids programme. Managed eight camps in 
Malaysia and one at ASEAN level with participation from eight ASEAN countries, including Malaysia 
and India.  
 

• Published the Maxis Sustainability Report 2011/2012 and organised GRI workshops in May 2013 
for content owners, to raise awareness on sustainability reporting.   
 

• Managed community programmes including Charity Home Adoption, Caregivers Appreciation, 
Charity Hari Raya Open House, Christmas events and festive gift drops. 
 

• Led the production of corporate publications such as the Annual Report 2011 which was awarded the 
Certificate of Merit at the NACRA 2012 awards.  Also produced the Maxis Annual Report 2012. 

 
Head of Public Relations, Corporate Affairs       Oct 2009 – Feb 2012 
 

• Managed communications programmes which were integrated with executive communications, 
advertising, public relations and promotional plans. Garnered RM35.7 million in positive news 
coverage for the company in 2011.  

 

• Role included CEO and management profiling; Profiling of Maxis products and services, support 
services, network;  Strategic communications planning. 
 

• Also fielded media inquiries and appointed Senior Management spokespersons where appropriate; 
supervised Public Relations agency; Directed and managed crisis and issues; Trained key 
management in media/ crisis skills; Managed media relations/ built relationship with the media, 
supervised events; Managed media database and news tracking for company to compile PR value 
per project; Managed copywriting/ editing requirements for Maxis. 

 
Head of Marketing Communications, Consumer Marketing    Nov 2006 – Oct 2009 
 

• Worked with the Consumer Marketing team to achieve a total of RM3.1 million in positive news 
coverage for Maxis product lines in 2007 and RM6.3 million in 2008.  
 

• Provided suite of communications support for the Consumer Marketing team including media 
management (press conferences, media hosting, drafting of press releases, speech-writing emceeing, 
media visits and media luncheons/ dinners,  spokespersons’ training for Maxis senior Management), 
crisis management and internal communications. 
 

• Crisis management activities included media strategy, media statements and FAQs and spokesperson 
briefing; Organised crisis simulation workshops for the Corporate Affairs team and Community 
spokesperson skills training for Property Acquisition and Management Department, Both workshops 
received positive responses with an average rating of 4/5. 
 

• Internal communications included organising internal contests to raise awareness and excitement on 
Maxis products and services. Contributed articles on Maxis products and services to Maxis’ internal 
newsletter to drive marketing messages and promote recognition for team. 

 

• Editing of various customer communications materials including letters, SMSes, advertisements to 
ensure accuracy of messages. 

 
Head of Issues, Crisis and Publications, Corporate Affairs     Dec 2002 – Nov 2006 
 

• Managed crisis communications including producing the crisis communications manual for Maxis; 
educating Maxis staff on crisis communications (teamed up with the Business Recovery Team for 
roadshows); conducting regular trial runs on crisis scenarios so that the team was familiar with how to 
manage crisis communications; interface with crisis consultant. 
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• Managed issues including identifying issues affecting Maxis; working with hired consultants on plan 
to resolve issues in problem areas; implementing plans and conducting post-mortem; working with 
Media Relations Manager to come up with a proactive plan to manage infrastructure issues throughout 
all Maxis branches in Malaysia. 
 

• Produced corporate Publications including conducting an audit of all previous corporate publications; 
producing corporate publications which are in line with Maxis’ corporate strategy and which are 
current and relevant; produced the Corporate Communications Manual, Maxis Annual Reports from 
2002 to 2004, internal newsletter, corporate CD and Corporate Profile, festive greeting cards and 
Maxis calendar, provided website updates for the corporate section of the Maxis website. 
 

Corporate Communications Manager, MIMOS Berhad          1998 – 2002 
 
MIMOS Berhad is Malaysia's national R&D centre in ICT under the purview of the Malaysian Ministry of 
Science, Technology and Innovation (MOSTI). Its mission is to pioneer information and communication 
technologies (ICT) to grow globally competitive indigenous industries. Working with the General Manager, I 
led a team of communicators for Publications, Media Relations, Employee Communications and Corporate 
Events. 
 
Associate Editor, Netcard Corporation          1997 – 1998 
 
Sub-Editor, Riziq Associates            1997 
 
Lecturer, English Literature, Unitek College         1995 – 1997 
 
Tutor, English Literature, Universiti Malaya         1993 – 1995 
 
 
 
EDUCATION 
 
Master of Arts, English Literature, University of Malaya, Malaysia       2000 
 
Bachelor of Education (Hons, 2nd Upper)          1989 - 1992 
Teaching of English as a Second Language, University of Malaya, Malaysia 
Awarded The University Senior Scholarship For Excellent Academic Performance  
(1989-92) 
 


