
ANDREW WONG TECK BOON
Manager, MARCOMS & Business Development

ABOUT ME

CURRENT WORKING EXPERIENCE

EDUCATION
An individual seeking to make the world a better place. Looking to 
explore a position where strong interest in planning, coordination, 
communication and customer relation as well as willingness to learn 
and progress can be applied in coherence with company’s goals.

Brand and marketing extraordinaire with a passion for developing, 
sharing, and marketing something is more than a job. Its a passion.

Quick to learn and looking to pick up career advancement in
di�erent industries and roles. 

Address
A18-17, Tingkat 31,
Ayuman Suites, Jalan Sentosa 2,
53100 Gombak,
W.P. Kuala Lumpur.

Contact
andrew.wongtb@gmail.com
+6019 2689 256

TUNKU ABDUL RAHMAN COLLEGE
2008 - 2010
Diploma in Mass Communications, Public Relations

TUNKU ABDUL RAHMAN COLLEGE
2005 - 2006
Certi�cate Level IV in Mass Communications, Public Relations

• Achieved a notable 117% year-on-year increase in revenue for TMC Fertility Centres (2023)
• Accomplishing a month-on-month revenue growth of up to 37% for TMC Fertility throughout the year 2023.
• Established successful connections with prominent regional NGOs specializing in fertility-related matters (2023)
• Established and nurtured successful relationships with more than 50 healthcare referral agents in the region, demonstrating  
a track record of consistent maintenance and development (2021-2023)
• Collaborated closely with Malaysia Healthcare Travel Council (MHTC) and Penang Center of Medical Tourism (PMED) on 
diverse healthcare promotional events in Indonesia, Singapore, China, Bangladesh, Dubai, and the Philippines. (2020-2023)
• Conceived and implemented fertility financing solutions in collaboration with different credit cards and banks, featuring 
discounts and installment payment alternatives (2022)
• Introduced personalized fertility services, offering individualized care tailored to the specific needs of each couple as they 
navigate their unique fertility journey (2021)
• Executed a post-COVID recovery strategy for the fertility business, initiating initiatives like drive-through medication pickups, 
home medication deliveries, and teleconsultations (2020-2021)
• Reforming of the TMC Fertility’s MARCOM Team after the departure of previous team (2020)
• Part of various Kelantan Water Projects engaged by corporates ie. Maybank Bhd, UMW Malaysia, and CIMB Bhd (2019-2020)
• Assistant team leader for MERCY Malaysia’s 2020 Syrian Winter Relief (2020)
• Accredited Facilitator for MERCY Malaysia’s Basic Mission Training Program (2019)
• Organizing comittee for the International Humanitarian Conference with dignitaries from over 23 nations (2019)
• Organizing comittee for the MM’s Gala Dinner with dignitaries from over 20 nations and the Sultan of Perak (2019)
• Project manager for MERCY myCarnival with over 1200 visitor (2019)
• Project manager for M. Malaysia’s Beach Cleanup Project Series. Currently one of MM’s most popular program (2019)
• Project manager for M. Malaysia’s Boost e-Wallet intergration. (2019)
• Project manager for the Humanitarian Lab 2.0 with dignitaries from over 8 nations (2018)
• Assistant team leader for Palu Tsunami Zone Relief (2018)

ACHIEVEMENTS

TMC Fertility Centres
Manager, MARCOM & Business Development,  2022 - Present
Asst. Manager, Business Development,  2020 - 2022

• Responsible for building and developing the fertility business in line with projected growth of the centre. 
• Coordinating the centre’s marketing activities and campaigns. 
• Promoting the brand, facilities, services and consultants to stakeholders and general public. 
• Event management and promotional activities planning, management, and execution. 
• Developing and maintaining digital marketing and traditional marketing initiatives. 
• Developing the business to business market for GP doctor and Healthcare Provider referrals.
• Developing and maintaining relationships with healthcare tourism referral agents, fertility related NGOs and regional stakeholders.
• Concept, creation, maintenance and distribution of TMC Fertility's new campaigns and promotions. 
• Developing content and general design of TMC Fertility’s public website. 
• Developing print and digital promotional content for print medias, digital advertisements and social media postings. 
• Maintaining a healthy following on TMC Fertility's blogs and other social outreach methods. 
• Development and design of all marketing collaterals for TMC Fertility Centres throughout Malaysia. 
• Currently incharge of Business Development and MARCOM of 6 TMC Fertility Centre branches.
• Currently working on the further extension of the TMC Fertility Centre brand through Malaysia and other regional countries. 



PAST WORKING EXPERIENCE

TMC Fertility Centres
Senior Marketing Executive,  2014 - 2018

• Responsible for building brand presence on-line, and offline in line with projected growth of the centre. 
• Coordinating the centre’s marketing activities and campaigns. 
• Promoting the brand, facilities, services and consultants to stakeholders and general public. 
• Event management and promotional activities planning, management, and execution. 
• Developing and maintaining digital marketing and traditional marketing initiatives. 
• Social media interaction, updates and page managements including Google Front Page intergration.
• Concept, creation, maintenance and distribution of TMC Fertility's e-newsletter. 
• Developing content and general design of TMC Fertility’s public website. 
• Developing print and digital promotional content for print medias, digital advertisements and social media postings. 
• Maintaining a healthy following on TMC Fertility's blogs and other social outreach methods. 
• Development and design of all marketing collaterals for TMC Fertility Centres throughout Malaysia. 
• Incharge of digital marketing of 6 TMC Fertility Centre branches.
• Worked on the further extension of the TMC Fertility Centre brand.

MERCY Malaysia
Senior Officer, Strategic Engagements & Communications,  2018 - Present

• Responsible for building brand presence on-line, and offline in line with projected growth of the brand MERCY Malaysia. 
• Coordinating strategic engagements with CSR departments of well known Malaysian and International companies.
• Promoting the brand, work, methodology to executive council members, partners, general public and donors. 
• Event management and promotional activities planning, management, and execution. 
• Developing and maintaining digital marketing and traditional marketing initiatives in collaboration with Fund Raising Department. 
• Social media interaction, updates and page managements including Google Front Page intergration.
• Concept, creation, maintenance and distribution of MERCY Malaysia's e-newsletter. 
• Concept and creation of MERCY Malaysia’s direct branding initiatives online and offline.
• Developing content and general design of MERCY Malaysia’s public website. 
• Developing media relations with print, broadcast, and digital media houses.
• Media monitoring with iSentia to track media listings and PR values of listings. 
• Engaging with local leaders of beneficaries for needs assessments and future public funded project listing.
• Planning humanitarian campaigns from concept to creation.
• Incharge directly of Corporate & Donor media junkets to project sites.
• Documentation of projects and archiving of projects for future engagement use.
• General humanitarian worker with multiple overseas deployment to disaster and warzones. 
• Currently working on further expanding corporate donorship to MERCY Malaysia with strategic brand engagements.

ACHIEVEMENTS (Con’t)

• Planning and management of various fertility related events for public and consultants of TMC Fertility. (2015)
• Intergrated TMC Fertility’s Brand name across all platforms ie. Google, Waze, and Linkedin (2015)
• Boosted digital presences of TMC Fertility and its branches (2015)
• Revamped all marketing collaterals for both print and digital for TMC Fertility. (2015)
• Incharge and launched of concept, design and content of TMC Fertility’s e-newsletter, Life Source (2015)
• Incharge and launched the TMC Fertility Centre’s website from concept to content creation. (2015)
• Closing corporate deals with notable companies ie. Malindo Air, AIG Insurance for Assunta Hospital. (2014)
• Planning and management of various medical related events for Consultants and Doctors for Assunta Hospital. (2013 - 2014)
• Incharge of working with vendors to design, build and launch the Assunta Hospital iOS application. (2013)
• Overseeing and managing the public website of Assunta Hospital including content and updates. (2012)
• Responsible for managing corporate programs for Estee Lauder Companies Malaysia. (2012)
• Successfully conducted and managed corporate transformation program for DHL IT-Services. (2011)



Assunta Hospital
Marketing Executive,  2012 - 2014

• Responsibility includes coordinating the hospital’s marketing activities and campaigns. 
• Promoting hospital facilities, services and consultants to stakeholders and general public. 
• Coordinating GPs and affiliation events ie. GP appreciation programs, GPmax, and Continues Professional Development 

Programs. 
• Developing professional working relationships with a range of stakeholders such as corporate clients, insurance companies, 

third party administrators, GLCs and Governmental Organizations. 
• Event management and promotional activities management ie. Free Basic health screening programs, health talks, public 

forums, and CPD programs. 
• Dealing with prospective corporate clients for the purpose of developing working partnerships and healthcare referral. 
• Developing and maintaining digital marketing initiatives ie. Facebook marketing, iOS application marketing and 

maintenance of payment portal, twitter and video editing for internal staff marketing.  
• Developing content and general design of Assunta Hospital’s public website. 
• Promotion of Assunta College for the purpose of branding, student recruitment and general awareness of the courses 

provided by Tun Tan Cheng Lock College of Nursing. 

PAST WORKING EXPERIENCE (Con’t)

Fish Camp Learning Sdn. Bhd.
Program Manager, 2010 - 2012

• Responsible for managing team building and soft skills programs as a whole.
• Facilitating, conducting and coordination of corporate training programs.
• Design & set up of learning simulation programs.
• Learning program concept and creation. 
• Facebook page administrator.
• Photographer, and designer. 
• Notable clients including, DHL IT-Services, Sunrise Bhd., Nestle Malaysia, Estee Lauder Malaysia and Perodua Malaysia.

SKILLS

Adobe Photoshop
Adobe Illustrator
Adobe InDesign
Google Products
MS O�ce
Wordpress

Public Speaking
Organization
Creativity
Communication
Teamwork
Relationship Building
Leadership

English (Spoken)
English (Written)
Malay (Spoken)
Malay (Written)
Chinese (Spoken)
Chinese (Written)

PERSONAL SKILLS

LANGUAGES ELECTIVE TRAININGS

Power Up Your Presentations (Joe Najib Trainings)
Integrated Digital Marketing (Brand Edge)
Enhancing Professional Writing Skills (Fish Camp Learning)
Customer Service with Emotional Intelligence (Fish Camp Learning)
7 Habits of E�ective People signature Program (Franklin Covey Int.)
Go for it! Priorities and Time Management (The Leadership Camp)
Certi�ed Strong Interest Inventory (CCP Asia Paci�c)


