Hello..

| am Hafiz Roslan, extending a warm greeting to you

Dear Hiring Manager,

I am writing to express my interest in the visual communication (creative team) position
within your organisation. With over 7 years of experience in the industry and a deep passion
for visual communication, | am confident in my ability to contribute to the dynamic and
creative environment in your organisation.

Throughout my career, | have been dedicated to producing compelling creative assets for
organisation, industry players, and stakeholders. My experience spans a range of projects,
from branding campaigns, digital content, print materials and more that have consistently
met and exceeded the expectations of brief, clients and collaborators. | am excited about
the prospect of bringing my skills in visual communication (creative team) to a team in your -
organisation that can values creativity and strategic thinking.

Enclosed is my resume, providing a comprehensive overview of my experience and my

portfolio. | am eager to discuss how my expertise aligns with the needs of your organisation
and how | can contribute to the organisation success.

I am available at your earliest convenience for an interview and can be reached at

+6019-3779525 or hafizroslan.my@gmail.com Thank you for considering my application. |
look forward to the opportunity to contribute to the visual storytelling and marketing
initiatives at your company.

Sincerely,

Hafiz Roslan,
019-3779525,
hafizroslan.my@gmail.com
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Creative Team/ Visual Communication
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Profile

Having more than 7 years’ experience in
marketing communication (marcomm) and
visual communication (graphics design,
photographer, videographer, branding) in
organisation media house, e-commerce,
government agency and now for nation
branding healthcare travel industry Malaysia.
I am currently supporting the organisation and
industries to develop and supervise on visual
communication materials while ensuring
brand and messaging consistency across
online and offline marketing platforms. Aside
from working on in-house production and
assisting the team with creative direction,

| engage with agencies, internal stakeholders
(in organisation), external stakeholders
(hospitals, governments etc) and vendors for
marketing initiatives, events, campaigns

and special projects.

Edncation

December 2012 - July 2008
SEGI University College,

Kota Damansara, Selangor,

Diploma in Art and Creative
(Advertising & Design)
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Malaysia Healthcare Travel Council (MHTC)
Senior Executive/ Visual Communication (Creative Team)

#creativeteam #creativework
(My focus area is on graphic design, branding and production
(photography and videography)).

Be responsible for developing and overseeing creative visuals for both digital
and print media. Also play a crucial role in supporting regional market teams
and various departments by producing materials and collaterals in-house or
by collaborating with external partners. Additionally, be a lead efforts to
assist PR activities, Marketing initiative, and the CEO's office engagement
with high commission and minister in documenting (photo & video) for both
domestic and international events coverage.

Produced and assist the concept, C.I and brand guideline for :
— 'Hepatitis C Treatment Hub of Asia’ — Campaign activation
- ‘Flagship’ - Programme activation
— ‘Wellness for elderly’ — Tactical activation
— ‘World Health Day” - Tactical activation
— 'Healtcation’ — Tactical activation
- ‘MTMA awards’ — Awards recognition
— ‘Expo Dubai’ - Expo
- ‘MyHT 2025’ - Campaign activation
- '(IMTJ) Medical Travel Awards submission 2019,2020, 2023’
- 'Insight 2021
- 'MHX Expo' — Expo
- ‘Experience Malaysia Healthcare’ (2022 thematic)’ — campaign activation
- 'Malaysia The World's Healthcare Marvel'

'‘Malaysia Year of Healthcare Travel 2020" in tandem with Visit Malaysia
2020, and 'Malaysia The World's Healthcare Marvel' - Campaign activation

A member of the Brand Custodian taskforce for commercial branding.
Ensures the correct usage of brand and C.I on visuals for Malaysia
Healthcare and its sub-brands, campaigns, special projects and events.

Produced pre-event collaterals and a part of the on-ground team for
coordination of the International Media Familiarisation Visit (FAM) 2019 with
participating media from Indonesia, China, India, Brunei, Vietham, Myanmar,
Nepal and Bangladesh.



Executive Marcom / Visual Communication (Creative Team)

Create ideation and creative visual assets, propose artwork, fresh design in
all aspects across creative works (ABL, BTL, TTL), corporate and marketing
collaterals, as well as branding and communication materials, as well as
branding and communication materials.

Document and maintain company branding elements.

Productions (Photography) support for organisation, stakeholders and
across industry. Also supporting the documentation process (photography/
videography) for on-site activities, business events in and
outside the country.
— Manage and organise the company and individual profiling
(management and all staff).
— Execute all assigned pre and post-production tasks including
photo and video editing, color grading and color correction.
— Organise and compile the archives of images bank, creative artwork,
media library and related documents files into a proper filing system.
- Manage and organise the archives of images and files into a p
roper filing system.
— Executed market publicity events in and around MHTC focus
markets including launches.
— Developed and execute an international and regional strategy,
per project/title, to capture, produce and utilize creative material to
enhance and support the publicity campaign throughout its lifecycle.
— Oversee photographers and video crews, schedule review and
communication with production.
- Produced strong creative materials that shape and enhance the overall
publicity campaign.

March 2016 - September 2014

FELDA WELLNESS CORPORATION SDN. BHD. (FWC)
Executive Marcom / Visual Communication (Creative Team)

Designer Task :
— Creating ideation and design solutions to help sale and
marketing department to promote the product.
(poster, leaflet, brochure, bunting, banner, flyers, backdrop and infographic).
— Billboard ideation and design suggestions to agencies.
(make the arrangement with agencies to follow company specification
and superior needs. Advertisement @ Intermark, Jalan Ampang).
- Microsite and E-News design.
(digital/web - Microsite/ Internet buzz) Internal sale and promotion

Branding and Communication Executive task:

— Dealing and coordinating with media house and agencies for
advertisement installation. (billboard, pillar wrap and more)

— Checking the price of the space advertisement and ROl in purchased
from (Media Prima Group, The Star group, Utusan Group and Karangkraf Group)

- Organising, coordinating and managing promotional events such as
corporate visit at media houses (NSTP Group, The Star Group,
Malaysian Reserve and Bernama)
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On-ground activation - Booth set up, event photographer, preparing sale
mechanic and being a part of sale team for events/conferences:

— "MIHAS" at Kuala Lumpur Convention Centre

— "Neutrax by Guardian roadshow" at 10l Mall Putrajaya

— "Planet Gempak" at Sungai Petani by Astro

— "Health Conference" at Royal Chulan Hotel Event

- Sambutan "Hari Peneroka Felda" ke 58 at Stadium Jasin

- "Health Day" by PNB, KL headquarter

— "Lawan Diabetes Fun Walk" at Dataran DBKL

September 2014 - July 2014
Sumisho (Japan) E-commerce Malaysia Sdn. Bhd
Graphic Designer / Photographer / Photo Editor

- Creating ideation solutions for marketing and sale team for promotion.
(Poster, Leaflet, Brochure, Bunting, Banner, Flyers and Backdrop)
- Product shooting and post editing for digital platform (E-commerce)

June 2014 - May 2013

Malay Mail Sdn. Bhd.
Graphic Artist

- Creating ideation solutions for marketing and sale team for promotion.
(Poster, Leaflet, Brochure, Bunting, Banner, Flyers and Backdrop)
- Product shooting and post editing for digital platform (E-commerce)

May 2013 - August 2012

Redberry Sdn. Bhd.
Graphic Designer / Photographer / Photo Editor

— Brainstorming creative idea to put in the proposal and helping in prepare it
— Superimposing all finished advertisement and design to the client
- Designing elevator wrap, bus advertisement (RapidKL) and etc

ﬁ erence

Mohd Shabhril Zainal

General Manager, Tactical Marketing,
Group Marketing

KPJ Heathcare Berhad

Mobile: + 6019 777 9459
mohdshahril@kpjhealth.com.my



Sample of Creative Asset

MyHT2025 held in tandem with Visit Malaysia 2025 offers a unique healthcare travel experience tailored to individuals
seeking specialised healthcare services, exclusive wellness programmes, and unforgettable tourism experiences. Our
world-class facilities and end-to-end services provide customers with the best healthcare travel experience available,

ensuring they leave feeling refreshed, rejuvenated and well-cared for.
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Sample of Creative Asset
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Malaysia Year of Healthcare Travel 2026
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Sample of Creative Asset

Below is sample ideation and propose concept for new corporate deck healthcare tourism segment to share across
partner, stakeholder and industry players.
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Sample of Creative Asset

Explore world-class healthcare in
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Sample of Creative Asset

Below is sample visual creative asset for social media platform and web banner.
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Sample of Creative Asset

Below is sample ideation and propose concept Hep C concept activation.
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Sample of Creative Asset

Below is sample visual creative asset for printing collaterals e.g. poster and magazine cover

(front and back cover, double spread).
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Sample of Creative Asset

Giving them years of shéred Love and Happines
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Sample of Creative Asset

@MALAVSIA: The Heartbeat Of Asia
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Sample of Creative Asset

Below is sample visual creative asset for guideline and application (Ci) for Flagship programme.

M&. .Ost?\_
Q HEALTHCARE @chs
THE FLAGSHIP RING AND ITS USAGE

This alternative form of Flagship branding is used
when the Flagship masthead has limitation of
application, for example as social media profile
picture. It can be applied for other usage, with
consultation and confirmation from MHTC's
Communication Department.

FLAGSHIP MASTHEAD
GUIDELINE AND APPLICATIONS

#experienceMalaysiaHealthcare
Page 19

i V(NN

O HEALTHCARE @HCARE

WHERE TO PUT THE MASTHEAD

The Flagship Masthead ought to be placed before hospital logo (finalists) while
maintaining the hospital brand/ visual C.I for hospital-owned collaterals across all
promotional items and platforms. This is brand for the

with all finalist hospitals. For sample applications, refer to next page.

Printed collateral (poster)

o LOREM IPSUM DOLOR SIT AMET
FLAG:

#experienceMalaysiaHealthcare
Page 11

1ealthcare

Makelisio. Y (WAVEN
@HCARE

THE MASTHEAD COLOR APPLICATION THE MASTHEAD LOGO RULES

When an application does not allow for the use of the full colour logo, the one colour logo is used. Make sure that Incorrect use of the logos
there's enough contrast between the logo and background colour. We have the following approved variations. can weaken their integrity,
impact and consistency.

The single colour will be black and used when the background is white or a very light colour. When the
background is very dark or solid black, the logo will be reversed out of the background or white. To ensure high quality

results, carefully follow the
FLAGSHIP FLAGSHIP
MEDICAL TOURISM MEDICAL TOURISM
HOSPITAL HOSPITAL
FINALIST 2023.2025 PINALIST z023-2028

recommendations set out
in these guidelines.
MALAYSIA REALTHGARE MALAYSIA REALTHGARE MALAYSIA HEALTHGARE

Full Color (Primary)

Reverse Version White Reverse Version Black

#experienceMalaysiaHealthcare
Page 5

NZ

Sample Social Media Profile Picture

Promotion
Collaterals

Instagram

#experienceMalaysiaHealthcare
Page 20

#experienceMalaysiaHealthcare
Page 14




Sample of Creative Asset

Below is sample visual creative asset for international event - booth layout and some KV for that international event.

ITB BERLIN 2020 MALAYSIA HEALTHCARE PAVILLION_OPTION 2

[ _
Ma/agsiw

“The World's()//Healthcare Marvel

R
i |

v a -
=== Departure ==

MMabiisio

) HEALTHCARE
el cae foryou peoce of ming

MALAYSIA
HEALTHCAKE S
EXCELLENCE

Ez)gopug 3 - 8 JANUARY 2022
Feesmessmann Click here for more information
-
/Jﬁﬁ \

M A LAY@ ] J/_\J d| v/ ‘ ‘ Recognising Excellenc
H EA LTHCAR;E: : J/ Sy . Mediia fvg umigml
EXCELLENCE IS ‘

3 -8 JANUARY 2022

Click here for more information

POWERED BY:

M T MEDICAL TRAVEL

MEDIA AWARDS /I’lA/c‘Clck

M A 2023 HEALTHCARE

SPONSORED BY:

) emansaa  Jataet A= =) oo SUNWAY
Specialist Hospital 2 H‘I ISLAND HOSPITAL —— HEALTHCARE



