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2022 – Present   Damansara Specialist Hospital 2 – Administration Services
Assisting the Chief Executive Officer in the hospital’s administrative and operational matters, execution of instruction and requirement by CEO / KPJ HQ and any other duties as delegated. 
· Commissioning team for Damansara Specialist Hospital 2 and leading team for the submission of Borang 3 for Cawangan Kawalan Amalan Perubatan Swasta (CKAPS) until receiving the Borang 4 (Hospital License).
· Assisting the Chief Executive Officer on related matters concerning the Consultants and authorities. Ensuring all licenses are valid such as Hospital License, Bomba Certificate, Contracts and Doctors Annual Practicing Certificate.
· Ability to communicate and coaching all levels of staff.
· Assisting Chief Executive Officer in carrying out overall general administrative matters and compliance with related policies & procedures, instructions and legal requirements.

2020 – 2021  Topaz Care – Healthcare Consultant
Lead, plan and implement short and long-term marketing efforts to increase the value and performance of a specific Hospital brand and services. 
Specific Achievements 
· Increase of 195% client social media followers through organic social media engagement
· Secure of influencers / KOLs for each campaign propose with zero budgeting. 
· Secure of RM500,000 marketing budget through strategic collaborations. 

2012 - 2019 KPJ Healthcare Berhad – Senior Corporate Executive,
                                                                          Group Marketing & Strategic Communications
Responsible to support 27 KPJ Group of hospitals marketing communications strategies, PR and digital related initiatives as well as ensuring a professional and consistent brand identity. 
Specific Achievement
 Branding
· 82% recalled for KPJ brand being the leading private healthcare in Malaysia.
· KPJ brand awareness has increased from 69% in 2011 to 82% in 2012 due to its aggressive advertising exercise.
· Lead of in-house publication called Care for Life magazine quarterly since 2012 with an overall 28 published magazine and more than 100 doctor interviews
· Execute KPJ Corporate social media from zero followers to - FB(16K) IG (2K) YouTube (200 with 100 videos content within 3 months) 
Strategic Collaboration
· Initiates and coordinate strategic collaboration as Healthcare provider for Hari Sukan Negara 21km 2017 the biggest running experience  with total number of 11,000 runners officiated by Malaysia Minister of Sport, YB Khairy Jamaluddin; Campaign of 6 months, 229 posts on FB, 1.5 mil reach and 36k reactions. 10,715 photos uploaded, 630,560 impressions, 2,132 comments and 31,376 likes. Estimated media value at RM1.3mil. through in -kind sponsorship.
· Initiate and lead coordinate KPJ reality and educational TV programme (16 episodes) with Astro called "Baby Boom" showcase journey to motherhood and post natal of two local female celebrities using KPJ Group of Hospital maternity services. In kind sponsorship between KPJ production house and media owner.

Social Media
· 3-months social media campaign that garnered 1,238 test cancer markers with total amount of RM196,842 
· KPJ x IBM Watson Awareness campaign; Phase 1(Awareness) – achieved 4.3mil impressions which 90% above our minimum target (2.2 mil impression); Phase 2 (Familiarity and engagement)  achieving click to the site with total of 15k clicks which 87% above our minimum target (7,900 clicks). In Phase 2 , required to change the focus towards getting leads. 25 leads we collected during the 1 month campaign.
2010 - 2012 KPJ Klang Specialist Hospital – Head of Marketing
Spearhead of marketing department to ensure the development of the marketing strategies, direction and maintain marketing and sales campaign. 
Specific Achievement
· Pioneer hospital commissioning team for setup of 1st KPJ greenfield hospital project and also a KPJ new hospital that are included in the national Economic Transformation Programme (ETP).Proven track record in commissioning management of private specialist hospitals.
· Networking with 100 General Practitioners as preferred partners.
· Securing network within marketing channelization include Managed Care Organization(10), Insurance companies (10), Corporate Client (300), Financial Institution(30) , Government bodies             (30) and Local Club Member (1,200 members).
· Sales packages generate from Corporate Client ; 600 staffs from West Port with total amount of RM 210,000 before the opening of the hospitals. Was engaged in pursuit to KPJ Damansara Specialist Hospital.
· Assisting in Manpower planning & projection, initial operation of the hospital services, to recruit a total of 262 staff. The projection is based on the number of license bed;117 and other services; Clinical and Support Services.

2009 – 2010 Fiamma Berhad – Senior Marketing Executive  
Responsible for Omron product growth and sales development through adept on data analysis from collating consumer insight, competitor analysis and post launch performance, forecast, determining pricing and distribution feasibility and product relevance. 
Specific Achievement
· Penetrate new Omron glucose meter product in four chain pharmacy, 100 independent stores and 15 government hospitals.
· Initiate trade marketing promotion for Omron product series monthly.


2007 – 2009 Tanjak Sdn Bhd – Operations Manager
Responsible running the operations and developing the services includes the site operation cost management and customer relationship management. 
Specific Achievement
· Manage to bring 5,500 foreign workers and securing jobs with 120 clientele. 

2005 – 2007 Haier Malaysia  – Marketing & Product Executive
Responsible for implementing marketing strategy and all marketing activities for Haier brown goods. 
Specific Achievement
· Responsible for 1st Haier LCD TV in Malaysia market with 10% market share after LG brand.
· Haier LCD TVs contributed 25% to its overall sales revenue; 2005
· Responsible for branding of the 1st new washing machine with natural wash detergent free sell 10,000 units to 450 dealers nationwide at the price of RM3,9999 each.
· Implement Haier Platinum Service Programme – purchasing of Haier LCD or Plasma TV that comes with complete worry free and hassle free after sales service programme.
· PC.Com Gold Choice Award for LCD TV 37”
· PC.Com Silver Choice Award for Haier LCD TV32”
· Lead coordination for global sponsorship and strategic partner for MTV Asia Award 2006

Education

· Master of Business Administration (MBA) (Marketing), 2005.                      Universiti Teknologi Mara
· Bachelor Degree of Mass Communications (Hons) (Advertising), 2003.      Universiti Teknologi Mara
· Certificate of Full Stack Digital Marketing, 2021.   	                           RevoU
· Certificate of Digital Marketing Quantum Degree, 2018. 		             Next Academy
· Matriculation Mass Communications, 2000.                                                     Universiti Teknologi Mara
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